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“The Four Horsemen of the US Antismoking
Apocalypse”
Covington & Burling (the Washington, DC, law
firm which serves the tobacco industry), in a draft
letter to the editor of the South China Morning
Post 1989 July 3 (estimated)

Who could these bold knights be? Feel
free to ruminate; the answers are below

* * *

Nicely put: Apt insights from the tobacco
control community and others

“Journalism best serves the common good
when it focuses attention on social problems
that its audience can help to solve.”

Source: ACTION ALERT: For The New York
Times, Iraq deaths are the other guy’s fault (http://
www.fair.org/activism/nyt-iraq.html). “Fairness
& Accuracy In Reporting” 1999 August 26.

* * *

“If this is not a public health issue, what the
heck is a public health issue? How many people
have to die before something becomes a public
health issue?”

Dr Brad Stamm, at the Santa Fe, NM, city
council hearing. Source: Councilors decide in favor
of smoking ban. “Albuquerque Journal” 1999
September 30.

* * *

“It’s nice that while Philip Morris is killing
about 200 000 people every year that they’re
also doing something for the homeless.”

TPLP’s Richard Daynard. Source: Pierson R
Foes say Philip Morris late with cancer admission.
“Reuters” 1999 October 13.

* * *

“When I was invited recently to give a talk
on tobacco advertising to students at a
progressive private school outside Boston, the
person extending the invitation said she was
also going to invite someone from the tobacco
industry to represent ‘the other side’. I was
tempted to ask her if she felt equally compelled
to have a batterer on hand during a discussion
of domestic violence.”

Jean Kilbourne’s new book, “Deadly
Persuasion.” Source: Kilbourne J. “CNN” 1999
November 12.

* * *

On 13 October 1999, Philip Morris
launched a multi-pronged initiative to
portray themselves as reasonable good
guys. On its website, it did not exactly
admit that smoking was harmful and
addictive, though many seem to have taken
it that way. The Philip Morris site said:

“There is an overwhelming medical and sci-
entific consensus that cigarette smoking causes
lung cancer, heart disease, emphysema and
other serious diseases in smokers . . . There is
no “safe” cigarette. These are and have been
the messages of public health authorities
worldwide. Smokers and potential smokers
should rely on these messages in making all
smoking related decisions . . . Cigarette smok-
ing is addictive, as that term is most commonly
used today.”

Philip Morris’ “Tobacco issues”. Source:
Cigarette smoking: health issues for smokers. http://
www.philipmorris.com.Accessed 1999 October 13.

* * *

“Fundamentally, this is an attempt to
influence the punitive damages issues . . . Their
website is essentially a treatise on why they
should not be punished.”

Engle attorney Stanley Rosenblatt.Source:Con-
nor M.Lawyers say Philip Morris making internet
move on jurors. “Reuters” 1999 October 14.

* * *

“[Philip Morris’ new website] may just be a
PR eVort . . . But it has important
consequences . . . They are saying nicotine is an
addictive product. Now they should agree to
FDA regulation . . . What other addictive sub-
stance is not regulated by the FDA?”

Ex-Food and Drug Administration chief David
Kessler. Source: Wollenberg S. Philip Morris:
Tobacco isn’t safe. “AP” 1999 October 13.

* * *

“The tobacco companies are hard pressed to
take the position that the addictive nature of
cigarettes was common knowledge in the
1950s since they have steadfastly denied that
cigarettes are addictive and, even today, only
‘acknowledge findings’ about addictiveness.

5th Circuit Judge Robert M Parker. Source:
Koppel N. 5th Circuit panel cites Texas statute in
dismissing tobacco suit. “Law News Network”
1999 September 1.

* * *
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One of the richest sources of turmoil is
the US industry’s sudden attempt to
insinuate itself to the forefront of youth
smoking prevention eVorts.

“We realise we are going to have people skepti-
cal of our eVorts to reduce youth smoking . . .
The only thing we can do is ask that our actions
be judged in the long term.”

Philip Morris spokesman Brendan J McCor-
mick. Source: Blum D. 4-H defends anti-smoking
program financed by tobacco company. “Chronicle
of Philanthropy” 1999 September 9.

* * *

“Our goal is to encourage kids not to smoke
with a clear message that to abstain from trying
tobacco products is a cool thing for a kid to do.”

Ron Milstein, Vice President, General Counsel and
Director of Lorillard Tobacco Company’s youth smok-
ing prevention programme. Source: The Lorillard
Tobacco Company unveils youth smoking prevention
program. “Business Wire” 1999 October 11.

I’m still trying to get this straight: Not
smoking is cool for a 17 year old, but the
day he turns 18, smoking becomes cool.

* * *

“I really don’t think it’s appropriate to have
teenagers looking at cigarette advertising and
making judgments about it.”

Brown and Williamson’s Corky Newton, to
Florida’s SWAT team teens, who suggested they
might review B&W’s ads to advise on their attrac-
tiveness to youth.Source:Pinkston R.Teens take on
big tobacco. “CBS” 1999 November 14.

* * *

“We look forward to the day when you want
to work with us in constructively addressing
this issue.”

Philip Morris senior VP Ellen Merlo, in an open
letter to William Novelli. Source: Merlo E.
Response From Philip Morris to the Tobacco Free
Kids Organization. “Reuters” 1999 November 11.

* * *

And, indeed, there are some who have
chosen to believe the industry:

“I encourage others who care about the
future of young people, like the Campaign for
Tobacco-Free Kids, to devote funding to
developing resources that will improve the lives
of young people, not to use negative ads
attacking youth organisations.”

Richard J Sauer, president and chief executive
oYcer of the National 4-H Council, wants the
CTFK to stop criticizing and start funding.
Source: Sauer R.. COUNTERPOINT: 4-H
program seeks to keep young people from smoking.
“St Louis Post-Dispatch” 1999 October 2.

* * *

“While I know that it was lawsuits and
public outcry and the rest that brought them
[Philip Morris] to the decisions they made, I
must say that we do applaud their eVorts.”

The Rev Edward Branch, president of the
Council of Baptist Pastors of Detroit and Vicinity.

Source: Wendland W. Philip Morris, pastors meet.
“Detroit Free Press” 1999 November 3.

* * *
Yet others continue to resist the tempta-

tion:

“I think we’d look at any kind of company
and say, ‘Is this the image we want to align the
4-H name with long term?’”

Christy Leeds, acting associate state leader for
the Ohio 4-H, which has refused the Philip Morris
anti-youth-smoking program. Source: Hicks, D.
Critics: Tobacco money taints 4-H image. “Akron
Beacon Journal” 1999 September 23.

* * *

“I’m uncomfortable with this. After all we
are talking about a tobacco company.”

San Diego Unified Board President Edward
Lopez, on Philip Morris’ and B&W’s “life skills”
school programmes. Source: Autman S, Magee M.
Will schools here take Big Tobacco’s money? “San
Diego Union-Tribune” 1999 September 22.

* * *

Despite these rejections, the industry
certainly seems sympathetic to the plight
of the naysayers:

“I think it is unfortunate, and we are
certainly disappointed in their decision not to
accept funding for Life Skills training . . . We
hope that they can find alternative funding that
allows them to continue.”

Mike Pfeil, a spokesman for Philip Morris
USA, on the San Diego Unified School District’s
rejection of its “life skills” funding.Source:Autman
S, Magee M. Schools snub Big Tobacco money/It
would have funded anti-smoking classes. “San
Diego Union-Tribune” 1999 September 23.

* * *

Some have looked for deeper motives
for this sudden flood of seeming candour,
and anti-youth smoking initiatives. And
indeed, the industry itself cannot help but
admit that it hopes to ameliorate the dire
threats it faces.

“It’s vital to our business that kids don’t
smoke . . . if we’re perceived as marketing to
kids, then it’s likely that people will not want to
allow cigarettes to continue as a legal business
in this country.”

Brown and Williamson’s Corky Newton.
Source: Pinkston R. Teens take on Big Tobacco.
“CBS” 1999 November 14.

* * *

And watch how smoothly Philip Morris
leverages the attorneys general’s settle-
ment against the Department of Justice’s
lawsuit, and even calls on the “health
community” as a character witness:

“The [DOJ] lawsuit ignores the significant
progress made by the tobacco industry,
working with the state attorneys general and
the health community. Philip Morris has
shown we’re willing to work with responsible
individuals and government oYcials to develop
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solutions for issues surrounding the manufac-
ture, marketing and sale of our product.”

Greg Little, assistant general counsel for Philip
Morris. Source: Little G. Suit has no basis in fact.
“USA Today” 1999 September 23.

* * *

And yet, we can be forgiven if we feel
Philip Morris isn’t really working all that
closely with the health community and
government oYcials:

“We urge you to speak with the management
of your favourite establishments and ask them if
they will be able to continue to accommodate
adult customers who smoke after Sept 18, and
whether there is anything they can do under the
law to provide some sort of accommodation for
you and other adults who choose to smoke.”

Matt Paluszek, regional director of Philip Morris
Management Corp, in a letter to Philip Morris’
database of smokers urging them not to accept
Maine’s restaurant smoking ban. Source: Washuk
B.Tobacco giant urges smokers to stand up.“Lewis-
ton (ME) Sun Journal” 1999 September 16.

* * *

Tobacco companies can get tough on
retailers over grey market cigarettes:

“The blend used for many gray market ciga-
rettes is materially diVerent from the blend
used for the same brand style manufactured for
US smokers . . . If you sell such product to
smokers in the US, you violate RJR’s
trademark rights and also violate your contrac-
tual agreement with RJR.”

January 20, 1999 RJR form letter received by
Duluth Tobacco and Gifts.Source:Brochu R.Gray
market cigarettes causing controversy. “Pioneer
Press” 1999 November 2.

But have they ever been as tough over
sales to minors? Over the 40 years we all
have known that half of smokers begin by
the age of 15, has any retailer ever been dis-
ciplined by the industry over youth sales?

* * *

The still raging battles between the
health community and the industry point
up the wisdom of at least one attorney
general:

“In some ways it was a mistake to settle the
lawsuit because people think the problem is
solved . . . This industry continues to have
almost unparalleled power.”

Connecticut Attorney General Richard Blumen-
thal, at a conference on the AG settlement. Source:
Gural N. Whistleblower says tobacco industry still
lying about what’s in cigarettes. “AP” 1999
September 5.

* * *

North America and the UK often seem
like “ground zero” in the tobacco wars.
The industry, battle tempered by 40 years
of war, has developed extremely sophisti-
cated defences. So it can be disheartening
to see the same issues, the same

techniques—even the same phrases—
being exported to the rest of the world.

“It is extremely regrettable to see the Health
and Welfare Ministry set such a target [half the
number of smokers in Japan by the year 2010].
Tobacco farmers depend on tobacco for their
livelihood.”

Unidentified oYcial of the 25 000 member
Japan Central Union of Tobacco Farmers Associa-
tion. Source: Tobacco industry fumes at govt
smoking target. “Yomiuri Shimbun” 1999
September 5.

* * *

“We’ve got 1.2 billion people and they really
enjoy their smoke.”

Xu Mingzhong, deputy director of the Ningbo
Cigarette Factory. Source: Bennett C. Biggest in
the world. An overview of the STMA and the Chi-
nese cigarette industry. “Tobacco Reporter” 1999
September 1.

* * *

“We would like to think that Britain has
something better to oVer China and Tibet than
cancer, heart disease, emphysema and
addiction.”

Clive Bates, director of Action on Smoking and
Health, in a letter to UK Foreign Secretary Robin
Cook, objecting to BAT’s leading role in strengthen-
ing UK business links with China. Source: Abrams
F. Tobacco boss wins role in Zemin’s visit. “The
Independent” 1999 October 21.

* * *

Tobacco ads speak their own powerful
and emotional language, attempting to
address the special needs of their targets.
It is always fascinating to see them in
action, and try to track their triumphs and
deadfalls.

“An American Original”
Lucky Strike ad on a Belgrade tobacco store

awning. Even war and American targeted strikes
cannot dim the caché marketers have built. Source:
Branigan W. Letter From Belgrade. “The
Washington Post” 1999 August 29.

* * *

“If aliens are smart enough to travel through
space, why do they keep abducting the dumb-
est people on Earth?”

This Winston ad copy provoked a lawsuit threat
from Peter Gersten, the so-called “UFO lawyer” of
Phoenix and director of Citizens Against UFO
Secrecy (CAUS). Source: Cigarette ad sparks
UFO controversy. “"Space.com” 1999 September
28.

* * *

“Pleasure to burn”
Camel’s new campaign. Source: Elliott S.

Advertising: Camel goes from an audacious
campaign to a “classic” one. “Chicago Tribune”
1999 September 1.

* * *
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“Never let the goody two shoes get you down”
African-American targeted Virginia Slims ad.

Source: Virginia Slims translates theme for many
cultures: cigarette brand’s $40 mil eVort may be
historic; uses multipage magazine inserts.
“NewsEdge” 1999 September 20.

* * *

“To smoke Lucky cigarettes is to love our
Siping”

Over the top cigarette marketing aims to boost
the local economy in a Chinese manufacturing city.
Source: Rennie D. Cigarette city pays wages in
tobacco. “Electronic Telegraph” 1999 November 13.

* * *

“’The latest in lip sticks” . . . “Like you, we travel
in packs”

RJR has started to buy ad space over urinals and
on the doors of bathroom stalls for its “Salem”
brand.Source:Tobacco brands’main events are now
by invitation only. “NewsEdge” 1999 September 6.

* * *
“Brown & Williamson is in love . . . We’re a

giant corporation and you make us feel like a
little kitten . . . Thank you . . . lover.”

How calls are answered at B&W’s new toll-free
number. Source: Torry S. The butt of a marketing
joke? Brown & Williamson Tobacco Corp makes
an unusual call. “The Washington Post” 1999
September 18.

* * *

“We, along with many, many other consumer
goods manufacturers. have been involved with
the cigarette manufacturers since Noah was a
boy . . . While you can make moral judgments
about whether we should be or not, we’re in the
business of selling watches.”

Seiko group marketing manager David Innes,
on the Marlboro promotion furor in the UK.
Source: Boseley S. Free camera if you smoke 1600
Marlboro—from the firm which admits cigarettes
are addictive. “The Guardian” 1999 October 16.

* * *

The campaign finance scandal in the
United States finally seems to be catching
fire with the public. Talk show hosts and
others routinely talk about a system of
“legalized bribery”, but what is really
surprising is that some major business
interests—victims of a kind of unspoken
extortion, as candidates scramble for the
funds necessary to run a campaign—have
also begun to speak out.

“Business people are maybe finally
beginning to realise that a system that is as
broken as this really is bad for business.”

Kravis, Kohlberg, Roberts’ Jerome Kohlberg,
who has started an organisation that pushes for
campaign finance reform. KKR, it will be recalled,
was the investment firm which paid $25 billion for
RJR Nabisco in 1989—the biggest leveraged buy-
out in history at that time—and retained
significant holdings until 1995.Source: Engberg E.
Big politics, big money. “CBS” 1999 October 28.

* * *

“In many ways, [the current campaign
finance system is] a shakedown, and [CEOs]
have no choice but to give . . . Especially if
they’re a regulated industry, they have no
choice but to play the game.”

Edward Kangus, chairman of Deloitte &
Touche, a Committee for Economic Development
member. Senator Mitch McConnell has suggested
the CED publicly withdraw from the Republican
Senate Campaign Committee because of its
position on reform. Source: Ivins M. $9 million to
nail Cisneros for a misdemeanor. “The Boston
Globe” 1999 September 11.

* * *

“I have been around long enough to know
that that [receiving gifts from Philip Morris]
doesn’t matter as far as my vote is
concerned . . . Would it cause some type of
perception problem? I guess it might, if you
look at it from a negative perspective.”

New York Assemblyman Joseph R. Lentol, a
Brooklyn Democrat who is chairman of the power-
ful Codes. Source: Levy C. Philip Morris revises
report on lobbying. “New York Times” 1999
September 14.

* * *

“Once members of Congress were respected
gentlemen of the Club. Now they are more like
ladies of ill repute, with Mitch McConnell
serving as the hard boiled madam of this Capi-
tol Hill bawdy house . . . In other words, if
we’ve established what the game is, are we just
haggling over the price?”

Maureen Dowd comes down hard for campaign
finance reform. Senator McConnell, from the
tobacco state of Kentucky, receives hefty donations
from tobacco interests, and is the champion of the
idea that donations function as free speech. Source:
Dowd M. Taking a peek at the Capitol Hill
bordello. “Arizona Daily Star” 1999 October 22.

* * *

I know the suspense is killing you, so
here is the “Four Horsemen” quote in full:

“The four individuals you have chosen to
rely upon—Ronald Davis, James Repace, Stan-
ton Glantz and Judson Wells—have each
acknowledged publicly that their ultimate goal
is to wipe out cigarette smoking by the year
2000 . . . In view of the events that we in Hong
Kong have witnessed over the past few weeks,
the last thing we need is additional
provocation . . . Although there may be a place
in the United States for statements such as
those attributed to Messrs Davis, Repace,
Glatz and Wells—the Four Horsemen of the
US Antismoking Apocalypse—we would urge
that more attention be paid in Hong Kong to
the science than to the politics of ETS
[environmental tobacco smoke].”

Covington & Burling, the Washington, DC, law
firm which serves the tobacco industry, in a draft let-
ter to the editor of the South China Morning Post
1989 July 3 (estimated). http://www.pmdocs.com/
getallimg.asp?DOCID=2500048799/8800 Ac-
cessed 1999 November 13.
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I’m sorry, many of you were undoubt-
edly hoping to be awarded one of the
prizes. I’m sure there are a lot of noses out
of joint out there in the tobacco control
community—and it’s not from ETS! For
the losers, keep up the good work, and
better luck next time! For the winners—
our heartfelt thanks!

* * *

Lawsuits in the United States continue
to be a major threat to the industry, espe-
cially Florida’s Engle class action. This 46
year old memo seems particularly
prophetic:

“For the public, an issue touching on the
deepest of human fears and instincts is
involved—the issue of uncontrollable disease
and death . . . Hence, cigarette companies
might not readily be forgiven if their approach
to this problem stemmed only from eagerness
to protect their earnings and if they twisted the
research of medical science . . . into a device to
save stockholders . . . [It] would be a grave mis-
take. The stakes are too large; the penalties for
losing could be too great.”

Hill & Knowlton’s Edward DeHart, in a
December, 1953 memo. Source: Tursi F, White S,
McQuilkin S. Lost empire: chapter 4: manning the
ramparts. “"Winston-Salem Journal” 1999 Octo-
ber 31.

* * *

The stakes in these battles are so great
that lawsuits now seem to be taking their
place as another arm of the US
government, one which kicks in to redress
grievances Congress and the courts have
refused to address. This function is, of
course, fought bitterly by tobacco’s
supporters.

“This one jury has the ability and appears to
have the desire to completely dismantle the
tobacco industry as we know it . . . These are
very much uncharted waters . . . No one really
knows what will happen with Engle because
there has never been a case like this before.”

Tobacco litigation consultant Mary Aronson.
Source: Williams B. Tobacco suit could bankrupt
firms. “Raleigh News & Observer” 1999 Novem-
ber 1.

* * *

“If you are an HMO or a pharmaceutical
company or an Exxon or a DuPont and you’ve
been manufacturing a dangerous product or
you’ve been deceiving your consumers, this is
your worst nightmare come true . . . It’s an
unprecedented shift in power.”

Emory University law professor Frank Vandall,
on the new riches of tobacco settlement attorneys.
Source: Curriden M. Tobacco fees give plaintiVs’
lawyers new muscle. “Dallas Morning News”
1999 October 31.

* * *

“These lawsuits [against tobacco, gun and
other industries] raise the issue of whether the
courts and the trial attorneys, or the democrati-

cally elected legislatures of this country, should
set policy for the American people.”

Senator Orrin Hatch, R-Utah. Source: Burrell
C. GOP questions government lawsuits. “AP”
1999 November 2.

* * *

Soon the US Supreme Court will decide
if the Food and Drug Administration may
regulate tobacco as a drug.

“The issue here is who has the power to
establish the social policies of the country. Is it
the elected oYcials in Congress or the
unelected bureaucrats in the Food and Drug
Administration?”

Charles A Blixt, executive vice president and
general counsel of RJ Reynolds Tobacco Company.
Source: Johnson M. Court to decide on leaf regula-
tion / Can the FDA treat tobacco as a drug?.
“Richmond Times-Dispatch” 1999 October 3.

* * *

The industry continues to use sport and
entertainment figures to legitimise their
products.

“I am thrilled to welcome Billie Jean King to
our board of directors. She is a legendary ath-
lete and exceptional leader who has excelled
both on and oV the tennis court. We look
forward to the unique perspective that she will
bring to Philip Morris.”

GeoVrey C. Bible, chairman of the board and
chief executive oYcer, Philip Morris Companies.
Source: Billie Jean King elected to board of
directors of Philip Morris Companies Inc.
“Business Wire” 1999 August 25.

* * *

“But if I took my child to a Virginia Slims
tournament and they said, ‘Mommy, what’s
Virginia Slims?’ I’d say, ‘It’s a cigarette, but I
don’t want you to smoke, it’s not good for you.’”

Billie Jean King. Source: Shuster R, Ward J.
Cover story: King says women’s progress just
beginning. “USA Today” 1999 September 20.

* * *

“Are the actors going to start wearing
endorsements on their sleeves like tennis play-
ers?”

Kathryn V Lamkey, the director of the central
regional Actors’ Equity Association, on a theatre’s
plans to have RJR sponsor a play wherein all 17
actors will smoke Camels. Source: Kloberdanz K.
For small theater, where there’s smoke there’s
money. “Chicago Tribune” 1999 September 1.

* * *

Part of the fascination of the tobacco
story is its sheer complexity; often an
issue will arise which cannot help but
evoke a sudden torrent of conflicting emo-
tions, ideas, conjectures, and even
dreams.

“We accept that this [Introgen’s lung cancer
vaccine] raises huge ethical issues.”

David Nance, chief executive of Introgen, on the
fear that an eVective lung cancer vaccine may

108 Play it again

 on M
ay 22, 2023 by guest. P

rotected by copyright.
http://tobaccocontrol.bm

j.com
/

T
ob C

ontrol: first published as 10.1136/tc.9.1.104 on 1 M
arch 2000. D

ow
nloaded from

 

http://tobaccocontrol.bmj.com/


encourage people to smoke, thus exposing them to
other tobacco related diseases. Source: Leake J.
Lung cancer vaccine on trial. “Times Of London”
1999 September 5.

* * *

“They’re probably just a couple of bored
oYce workers turning their morning break into
smoke, but I can’t help seeing my parents years
ago, waiting outdoors for the doctor’s news,
sneaking back into their bodies for one more
cigarette, resuming their unheard conversation.”

From the poem “Smoking cigarettes on the fire
escape”. Source: McFee M. Sunday reader:
unexpected connections. “Raleigh News &
Observer” 1999 September 12.

* * *

“After my husband’s last operation, he mim-
icked the smoker’s gestures while lying asleep
on his hospital bed . . . He acted like he was
holding a cigarette and tapped with his finger
to make ashes fall. Those gestures showed us
that my husband was truly drugged.”

Lucette Gourlain, who is suing SEITA. Source:
Suchard P. Family sues French tobacco giant.
“AP” 1999 September 8.

* * *

“Thus, the apparent relaxant eVect of
smoking only reflects the reversal of the tension
and irritability that develop during nicotine
depletion. Dependent smokers need nicotine to
remain feeling normal. The message that
tobacco use does not alleviate stress but actually
increases it needs to be far more widely known.”

Source: Parrott A. Does cigarette smoking cause
stress? “American Psychological Association”
1999 October 18.

* * *

“I have probably handled more benzopyrene
than all of the anti-tobacco people put
together . . . Then you’d go through a whole
step of reactions, and every compound I made
was tumorigenic (tumour producing) in an
animal in some way or another, and I’ve still
got all of my fingers and I’m still here.”

RJR researcher Alan Rodgman. Source: Tursi F,
White S, McQuilkin S. Lost empire: chapter 5,
part 3: selling smoke. “Winston-Salem Journal”
1999 November 3.

* * *

“We think it’s good when tobacco companies
address issues that are of significance to public
health.”

B&W spokesman Mark Smith, on the Philip
Morris site. Source: Pierson R. Foes say Philip Mor-
ris late with cancer admission. “Reuters” 1999
October 13.

* * *

Koppel: “If I say to you Steve Parrish, right
now, tell me is nicotine addictive, you will have
no trouble saying yes, is that correct?”

Parrish: I will have no trouble saying what—
exactly what is on our Web site, that under the
definition that’s commonly used today, it abso-
lutely is . . .

Koppel: “All right, you were good nine years
ago. You’re even better today.”

Source:Nightline:Philip Morris admits smoking
causes cancer. “ABC News” 1999 October 14.

* * *

“Happily we haven’t yet heard of any Egyp-
tian law firms claiming compensation for the
heirs of deceased pharaohs.”

Nicholas Brookes, chairman and CEO of
B&W, reflects on recent findings of nicotine
byproducts in mummies, and posits—before the
evidence is in, we might add—an Egypt/America
tobacco trade. Source: Adams H. B&W chief:
tobacco has bright future. “The Courier-Journal”
1999 September 2.

* * *

“Lawyers thought they were protecting the
industry, but in my opinion the lawyers were
the downfall of the industry . . . they’re the ones
who got us where we are now.”

Ex-RJR chief Edward A Horrigan, who, as
CEO of Liggett, was one of 1994’s “I believe
that nicotine is not addictive” execs, looks back.
Source: Tursi F, White S, McQuilkin S. Lost
empire: chapter 11, part 2: protecting the
Kingdom. “Winston-Salem Journal” 1999
November 15.

* * *

“One could choose a third way, and remain,
as the modern theologians says, ‘in the
ambiguity’—acting forcefully, but conscious
always that one’s knowledge was insuYcient
and one’s heart slightly corrupt. The best
political men I knew seemed to have chosen
this way.”

Harry McPherson, currently of Verner, Liipfert,
in his autobiography, “A political education”.
Source: Ripley A. Smoke gets in your eyes / Why
did the good guys sell out to big tobacco?
“Washington Monthly” 1999 October 21.

* * *

Interviewer: “Do you have any problems
with smoking?”

Williams: “I smoke, but I can quit.”
Merrell Williams’ fateful job interview at

Wyatt, Tarrant & Combs is recounted in an
excerpt from Michael Orey’s new book,
“Assuming the risk”. Source: Orey M. A surprise
ending for a paralegal who became spy against
tobacco. “The Wall Street Journal Interactive
Edition” 1999 September 13.

* * *

“We must act now to close this insidious
loophole, and until we do, every computer with
internet access will be like an unattended ciga-
rette vending machine.”

US Rep Marty Meehan (D-MA), on legislation
he will file to crack down on internet tobacco sales.
Source: Meehan, AG Reilly take steps to zap online
tobacco sales. “The Boston Herald” 1999 August
24.

* * *
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“We attribute [the fire] to smoking in the
nest.”

Clifton, New Jersey, deputy fire chief Thomas
Lyons, on the fire started by an animal that
brought a lit cigarette to its nest.Source:Bautista J.
Cigarette in animal’s nest causes Clifton plant
blaze. “The Bergen (NJ) Record”1999 November
3.

* * *

The need for campaign finance reform
in the US is increasingly urgent. Even talk
show hosts casually joke about the
government’s system of open bribery.
Naturally, the tobacco industry is consist-
ently among the top donors to politicians.
The following quotes are provided
because this system obviously works, and
such donations to oYcials will be an
increasingly important issue for govern-
ments worldwide. Let us start with an
interesting proposed solution to the
crisis.

“The problem isn’t the anonymity of
contributors. If contributors were anonymous
to the parties and to elected oYcials, that
would be a little healthier. But they’re only
anonymous to the public.”

Thomas Mann, director of governmental studies
at the Brookings Institution, on the new
Republican majority issues committee, which is
seeking $25 million in donations of $500 000 to $3
million and is promising donors anonymity.
Source: Greve F. GOP initiative oVers anonymity

for big donations. “Philadelphia Inquirer” 1999
August 7.

* * *

“I can’t point to one single thing that
happened or didn’t happened because Philip
Morris and some of the others advocated for or
against.”

New York senate majority leader, Joseph L
Bruno, on Philip Morris’ apparently wasted gifts to
lawmakers. Source: Levy C. Legislature to consider
tightening lobbying law. “New York Times” 1999
August 5.

* * *

“I do not see members of Congress casting a
vote because their arms are being twisted by
lobbyists, or because of lobbying expendi-
tures.”

Kenneth Feltman, president of the American
League of Lobbyists, a 550 member trade group.
Source: Ferraro T. In US Congress, money helps
kill bills—report . “Reuters” 1999 July 28.

* * *

“Thank you for your kindness and
generosity. . . .Please do not hesitate to call on
me if I may be of any assistance to you.”

Assemblyman James Gary Pretlow, a Democrat
from Westchester County, writing to the chief
lobbyist for Philip Morris in 1996 after receiving
tickets worth $148 to an Alvin Ailey dance
performance.Source:Levy C.Philip Morris spends
heavily behind scenes to court Albany lawmakers.
“New York Times” 1999 July 27.

Women through the eyes of tobacco advertisers.
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