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New Zealand’s (NZ) recently enacted vaping legislation imposes R18 sales restrictions (Section 40), prohibits advertising and sponsorship of vaping products (with some minor exceptions) (Sections 23 and 28) and bans specific sales promotions (Section 33)1 (see online supplemental file 1 for a timeline of the enactment of the law’s provisions). Yet despite these provisions, vaping and tobacco companies still use social media to stimulate co-created content, reward referrals and maintain associations with youth-oriented events, such as music festivals.
Supplemental material

[tobaccocontrol-2021-056750supp001.pdf]



Stimulating content and rewarding referrals
Companies encourage engagement by inviting comments on flavours, nicotine content and store location, and by asking lifestyle questions (see online supplemental file 2). Posted comments, and tags linked to friends or brands, create third-party endorsement, extend reach and may recruit new followers (see online supplemental files 3 and 4).
Supplemental material

[tobaccocontrol-2021-056750supp002.pdf]


Supplemental material

[tobaccocontrol-2021-056750supp003.pdf]


Supplemental material

[tobaccocontrol-2021-056750supp004.pdf]


Social media algorithms can further expand reach. The extensive use of tagging and hashtags (eg, #giveaway) on Instagram by its users may reach people who do not follow vaping or tobacco companies’ social media pages and draw them into content they did not seek out. Philip Morris New Zealand Limited(PMI (NZ)) used their IQOS NZ Instagram page to encourage people to follow @iqos_nz, like the post and ‘Tag 2 smoker/vaper friends’ (see online supplemental file 4). Other posts encourage young people to assume quasi-sales roles. An … 
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